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This presentation is being made pursuant to the “safe harbor”
provisions of the Private Securities Litigation Reform Act of 1995.
Certain matters contained in this presentation may constitute
forward- looking statements. When used in the presentation, the
words, “project,” “believe,” “plan,” “anticipate,” “expect” and similar
expressions are intended to identify forward-looking statements,
although not all forward-looking statement contain these identify-
ing words. Please note that the actual financial results of the Com-
pany for the periods being discussed may differ materially from the
financial results projected or implied in the forward-looking state-
ments. Additional information concerning factors that could cause
actual financial results to differ materially from projected results

is contained in the Company’s Annual Report on Form 10-K and in
other Company filings with the Securities and Exchange Commis-
sion. We disclaim any intent or obligation to update forward-look-
ing statements even if experience or future changes make it clear
that actual results may differ materially from any projected results
expressed or implied therein.
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ACROSS CHANNELS, ACROSS THE GLOBE

382 STORES IN 8 COUNTRIES
DIRECT TO CONSUMER SHIPS TO 132 COUNTRIES



OUR VALUES:

OUR PEOPLE
OUR CUSTOMER
CREATIVITY

ENTREPRENEURSHIP



BRANDS



URBAN OUTFITTERS:
CREATIVE INDIVIDUALITY.
AN ECLECTIC, LIFESTYLE RETAILER
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STRATEGIES
AND PERFORMANCE



ID CONTROL

CREATIVITY:
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GROWTH STRATEGIES
STORE PRODUCTIVITY
ECOMMERCE PENETRATION
INTERNATIONAL EXPANSION

NEW CONCEPTS



TOTAL COMPANY SALES

10 YEAR SALES CAGR: 23% $2974.1M
10 YEAR AVERAGE RETAIL STORE COMP RATE: 7%

$1834.6M $1937.8M
10 YEAR AVERAGE RETAIL SEGMENT COMP RATE: 15%
$1507.7M
$1224.7M
$1092.1M
$827.8M
$548.4M
$422.8M .

FY 2003 FY 2004 FY 2005 FY 2006 FY 2007 FY 2008 FY 2009 FY 2010 FY 2011




DIRECT TO CONSUMER SALES

10 YEAR CAGR 35% $433.8M

DIRECT-TO-CONSUMER
$323.7M
PENETRATION
$272.5M
$205.7M
$153.7M
$130.6M
$93.9M
$51 1M
$31.7M

FY 2003 FY 2004 FY 2005 FY 2006 FY 2007 FY 2008 FY 2009 FY 2010 FY 2011




WHOLESALE SALES

10 YEAR CAGR + 19% $120.3M
$110.1M

$104.1M
$94.5 M
$74.2M
$53.3M
$27.4M
$1 8.1M $17 6M

FY 2003 FY 2004 FY 2005 FY 2006 FY 2007 FY 2008 FY 2009 FY 2010 FY 2011



OPERATING INCOME

10 YEAR CAGR 36.9% $414.2

OPERATING MARGIN
$339.0
$299.4
$224.9
$207.7
$164.0
$148.4
$80.7
$45.4

FY 2003 FY 2004 FY 2005 FY 2006 FY 2007 FY 2008 FY 2009 FY 2010 FY 2011




EARNINGS PER SHARE

FULLY DILUTED SPLIT ADJUST $1.60

36% CAGR

$1.28

$1.17

$.94
$.77
$.69
$.54
$.30
s18 .

FY 2003 FY 2004 FY 2005 FY 2006 FY 2007 FY 2008 FY 2009 FY 2010 FY 2011




FISCAL 2012

NEW STORE OPENINGS
EUROPEAN EXPANSION
DIRECT CHANNEL

CONTINUED LONG TERM INVESTMENT



CURRENT BUSINESS
UPDATE



KEY MESSAGES

DIFFERENTIATED PROVEN BUSINESS MODEL
COMPELLING LONG TERM GROWTH OPPORTUNITIES

STRONG BALANCE SHEET
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